DRINKS BUYER OF THE YEAR Charlotte Barton
from P&O Ferries. Pictured with DI's publisher, Justin
Smith (left) and editor Christian Davis (right) are Ruslan
Grigoryeyv, development director, Ladoga Group, and
Lesley Costick, merchandising manager, P&O Ferries

BEST DRINKS AIRPORT RETAILER OF THE
YEAR Dubai Duty Free for Dubai International
Airport, Ajay Bhatia, senior Buyer (Liquor &
Tobacco), Dubai Duty Free; Roberto Garcia Botran,
president of Botran; and Edgar D’Cruz, senior buyer,
Dubai Duty Free
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BEST FERRY/CRUISE LINE DRINKS
RETAILER OF THE YEAR P&O Ferries, Philippe
Marion, sales & marketing director, Barton &
Guestier; Paul Wilkin, category manager for bars;
Jatinder Garcha, buyer, beauty; Nicola Tompkins,

ette

head of merchandising & buying; and Lesley Costick, We line up the Winners from the

merchandising manager, P&O Ferries

Drinks International annual Trave
Retail Awards

he eighth year of the Travel
Retail Awards hit an all-time

high, with more entries
BEST INFLIGHT DRINKS RETAILER OF THE

YEAR Gate Retail Onboard on EasyJet, Stephen
Boles, lead category manager, Gate Retail Onboard awards and five operator
awards were made at the Majestic Hotel
in Cannes during the Tax Free World

Association exhibition.

than ever. Ten supplier

The TRA sponsors were wine producer
Barton & Guestier, Botran rum and
Imperial vodka, with trophies provided
by Glencairn.

The judges were: Stephen Boles, Gate

BEST MARKETING CONCEPT BY A TRAVEL
RETAIL OPERATOR Le Clos Finest Wines and
Luxury Spirits, Renee Mallia, marketing manager,

Le Clos
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Retail Onboard’s lead category manager;
Drinks International’s travel retail
correspondent, Joe Bates and Drinks
International’s publisher Justin Smith.
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SUPREME PRODUCT CHAMPION Champagne
Nicolas Feuillatte’s Palmes d’or Vintage 2004
Stéphanie Autreau, strategic marketing, and Caroline
Defaut, marketing & communication manager, from
Centre Vinicole-Champagne Nicolas Feuillatte

BEST DRINKS LAUNCH AT TFWA CANNES
2014 Jim Beam Signature Craft, David Wilson,
global travel retail managing director, Beam Suntory

BEST TRAVEL RETAIL EXCLUSIVE/
LIMITED EDITION LAUNCH OF THE YEAR
Bacardi GTR’s Glen Deveron, Juan Ramon Lantero
Serrat, Aude Rocourt, Richard Cuthbert, Richard Kell

BEST NEW PACKAGING OF A DRINKS BRAND
Champagne Nicolas Feuillatte’s Palmes d’or Vintage
2004, Stéphanie Autreau, strategic marketing, and
Caroline Defaut, marketing & communication manager
from Centre Vinicole-Champagne Nicolas Feuillatte

MOST CREATIVE MARKETING CONCEPT/
TRAVEL RETAIL IN-STORE PROMOTION
American Stillhouse in Europe by Jim Beam, David
Wilson, global travel retail managing director, Beam
Suntory

Travel Retail Awards

SUPREME CAMPAIGN CHAMPION American
Stillhouse in Europe by Jim Beam, David Wilson,
global travel retail managing director, Beam
Suntory

BEST DRINKS LAUNCH OF THE YEAR
Edrington’s Highland Park Warrior Series, Steven
Sleigh, business development director for global
travel retail, Edrington

BEST LUXURY DRINKS LAUNCH OF THE
YEAR Royal Brackla by Bacardi Global Travel
Retail, Juan Ramon Lantero Serrat, Richard
Cuthbert, Aude Rocourt, Rob Milton of Bacardi GTR

BEST REPACKAGING OF A DRINKS BRAND
Johnnie Walker Collection by Diageo

BEST PRESENTATION BOX/GIFT SET
Champagne Nicolas Feuillatte Exploration Range Pierre
Wurmser, sales manager, crown aerosols & speciality
packaging; Stéphanie Autreau, strategic marketing,
Caroline Defaut, Champagne Nicolas Feuillatte
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